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The need for effective communication tools is particularly great amongst seriously ill patients who 
often find it hard to take in the information being given to them. 

Ironically, communicating health information simply can be complex and difficult.

There are many factors to consider – the learning needs of your 
audience, the communication skills of the person delivering the 
message and the complexity of the message itself.
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Clear communication throughout a clinical trial is essential.

Patient-friendly clinical trial materials can help 
improve adherence and consequently the 
accuracy of trial results. They can also increase 
the number of potential research participants 
by allowing patients to make informed decisions.

Research has shown that few patients understand the importance of adherence 
and do not realise that missing doses could endanger the lives of millions of people 
once the drug is approved.
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of study participants
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consent documents.1
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1. Investigators need to step up patient adherence. http://www.pharmatimes.com/Article/13-02-14/Investigators_need_to_step_up_patient_adherence_Consumer_Health_Information.aspx Accessed Feb 12 2014 
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Clear concise information is vital to help patients understand and manage their disease, 
alleviating fears and negative thoughts about their treatment or medical condition.

Materials that use simple design, plain language and appropriate tone not only 
improve patient experience - but ultimately the performance of your product through 
enhanced compliance.

adults may lack the skills needed to manage their health and prevent disease. 

Patient Education 
Programmes  
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Patient’s whose HCP* communicates poorly have a 19% higher risk of non-adherence. 

agree communication makes a difference 
in "whether a patient lives or dies". 

71%
of HCPs

81%
of patients
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With an abundance of information available 
through the web and social media, patients are 
becoming more knowledgeable and increasingly 
involved in their own healthcare decisions.
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By improving health literacy and patient understanding you can have a direct impact on 
patient outcomes - something we all have a vested interest in.

The information they are given can be overwhelming and with so many resources available to them, 
finding a reliable, trustworthy source can be difficult – this means it’s really important to make sure 
they get the correct messages. 

Simple, effective materials which avoid jargon and unnecessary acronyms, help ensure 
your patients understand their diagnosis, the implications of lifestyle choices and the 
importance of taking their treatments correctly. 
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*Health Care Professional
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With medicine advancing at a rapid rate, HCPs need to be constantly informed 
and kept up to date - but with increased workload and not enough hours in the 
day this can be a challenge for both the HCP and Healthcare Company. 

As patients are more informed than ever before, even more pressure is being put on HCPs 
to keep their medical knowledge up to date. Time is precious and therefore smarter ways 
to communicate your product messages are needed. Concise, straight to the point, 
data-driven materials, paper-based or interactive, help HCPs stay connected with their 
specialism and provide information which they can use at will.
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*Health Care Professional

An average US Doctor spends 

22 hours a week
on the internet and makes

mostly for professional purposes.2

6 online searches a day,

of HCPs use smartphones 
or tablets for their practice.1 87%
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